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Housekeeping

Be present in the room - cameras on please if possible

-
I'V'I__.—_J Talking is good! Please participate in group discussions, and feel
free to ask questions using the raise your hand function

Slides and poll results will be shared

D Leave your phones on for the MENTI polls (no app needed)

§3¢
.) Comfort break
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*Go to

*Code 8329 0957
*Don’t close down ZOOM!



http://www.menti.com/

Go to www.menti.com and use the code 8329 0957

\What's your role, and what do
you want to get out of today?

Press S to show image




Go to www.menti.com and use the code 8329 0957

Indicate the type of organisation you are
representing today




actionsustainability \Q\

Learning objectives I "% 3
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- Understand what social value is, and why it
matters

AR TS MR PR TN, S TR R S S

- Be able to explain what ‘social value’ means
and understand the business activities that
can generate it

- Have a structure for how to manage your
social impacts

- Understand more about measuring and
reporting social impacts and value



tionsustainability

Is there a legal definition for social value?

No

Yes

00:06



What does social value mean? sctionsustinability

UK Green Building Council: Social value is created when
buildings, places and infrastructure support

environmental, economic and social wellbeing, and in
doing so improve the quality of life of people.

C N

BS 89050: ”(human) wellbeing in the
short and long term”

A

Simetrica: “the total
Public Services (Social Value) Act 2012: consider... “how what is proposed impact on people’s

to be procured might improve the economic, social and environmental quality of life.”

wellbeing of the relevant area.”
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1. Social value — what
do you think of when
you hear the term?

What are your clients
asking for in relation to
social value?




Social Value —what is it? sctionsustainabilty\2)

* Responsible design

sed * ‘Local’ procurement
+ Noise and disruption

* 'Local’ employment

* Ethical business

« Charitable giving

* Responsible sourcing |
material selection

« Job creation « Community relations + Health and well-being
« Employment for ex-offenders, veterans, * Prompt and fair payment to supply chain + Fair pay and labour conditions
long-term unemployed and people with (e.g. living wage, responsible
specific ‘protected characteristics’ * Fairness, inclusion and respect; use of zero hours contracts)
equality and diversity
« Apprenticeships * ‘Inclusive procurement’
* Volunteering (SMEs, social enterprises, voluntary
* Work experience and community organisations
« Employee development in supply chains)
* Educational engagement
(e.g. STEM activity, careers guidance) « Employee engagement




The scope of social value scionsustainabilty )

— DEVELOPMENT

.- SUSTAINABLEQ"' QALS
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\Why does social value matter? —




Social Value — why does it matter? sctorsusainaily

* Improved wellbeing for
stakeholders

* Help clients achieve project
and organisational objectives

* Provide tangible business
benefits to your organisation




Social Value —why does it matter? sctionsusainabily

Improve wellbeing Business benefits

Boost wellbeing and quality of life for local Improved workforce satisfaction and
communities engagement (and retention)

Directly address meaningful societal issues Helps to win tenders and new business

for stakeholder groups and affected areas Enhances reputation

Minimise negative impacts to stakeholder

: - Attracts investors
groups as a result of project activities.

Improved relationship with communities




Social Value —why does it matter? sctionsustinabily

Help clients

Meeting legislative requirements

Helping to meet business objectives — client
policy

To address stakeholder concerns

‘Doing the right thing’ - (CSR)




\Why is your organisation interested in social
value?

A Meni

1st ‘ Client expectations

Investor / shareholder
2 nd expectations

3rd | Toattract and retain staff

4th To manage corporate
reputation

5 th To improve relationships with
the communities we work in

6th - Local authority expecations

7th | Legacy
8th

Other




Partner responses gz torsstinabiy

Figure 3: S5chool Partner responses to question “Why is your business interested
in social value?”™

To attract and retain staff | Eﬁﬁ

To improve our relationships with
the communities we work in

Client expectations

To manage corporate reputation

Local authority expectations

Investor expectations

Other

Pianning authority expectations

Developer expectations

3 I & I # | g |



Social Value — why does it matter? sctorsusainaily

And don’t forget the costs associated with NOT managing social value.

NetworkRail
-ﬂ

- Legislative and regulatory breach (e.g. of Equality Act 2010)

- Complaints and subsequent delay to operations or projects

- Negative media coverage and reputational harm

- Stranded assets: buildings and infrastructure (including plant) being built to regulatory minimums and requiring
adaptation if/when standards are raised



What is the often referred to as the Social
VValue Act?

0 0] 0 0 0
PPN PPN Public Public The
06/20 06/21 Services Services Equality

Act 2012 Act 2013 Act

0047



ocial Value — legislative context

actionsustainability \Q\

Public Services Act 2012

Public Services {Social Value) Act 2012

Procurement Policy Note 06/20:

Procurement Policy Note — Taking Account
of Social Value in the Award of Central
Government Contracts

Action Note PPN 06/20 September 2020

Issue

1. This Procurement Policy Note (PPN) launches a new model to deliver social value
sctivities. Cer shouid use this

through o
madel to take account of the additional social benefits that can be achieved in the delivery of
its contracts, using poficy outcomes aligned with this Govemment's priorities.
Action
2. Secial value should be explicitly n all central
where the requirements are related and proportionate to the subject-matter of the contract,
rather than just ‘considered” as cummently required under the Public Services (Social Value) Act
2012, Unnecessary burdens should not be placed on commercial teams or suppliers.
3. In scope organisations must:

e Familiarise themselves with the social value model at Annex A, including the menu

of priority policy themes and outcomes that can be applied in new procurements.

o Ensure all those involved in activity in the E compiete the
e-leaming on social value which can be wvia the Govemment Commercial

College.
4. Further detailed guidance on applying the model will be published on GOV.UK.
related o capital and projects above
£10m should use the pricrity themes and in applying the for

Growth (PPN 09/16) and the guidance on this will be updated.
Dissemination and Scope

5. This Procurement Policy Note (PPN} applies to procurements covered by the Public
Contracts Regulations 2015, and appéies to afl Central Govemment Departments, their
Executive Agencies and Non Departmental Public Bodies. Together these are refered o in
this PPN as 'In-Scope Organisations”. Please circulate this PPN within your organisation,
drawing it to the attention of thase with a commercial and procurement role.

Timing

8. This PPN is effective from the date of publication. The social value model should be
applied to all new procurements from 1 January 2021.

Background

7. Whilst objective for the Gy 's activities will remain
achieving the best commercial outcome, it is nght that the Govemment spples its



https://learn.supplychainschool.co.uk/local/tlactionplans/resource_intro.php?id=6921&modtype=resource

PPN 06/20 — key learnings sconsusainabily

- Major public procurement must explicitly evaluate T —
social value with a minimum weighting of 10% of total of Social Value in the Award of Central

Government Contracts
S CO re Action Note PPN 06/20 September 2020

Issue

1. This Procurament Policy Note (PPN) launches a new model to deliver social value
through go Central go o should use this
maodel to take account of the additional social benefits that can be achieved in the delivery of
its coniracts, using poficy outcomes aligned with this Govemment's priorities_

Action

[ J
- ‘Soclal Value Model’ 2, Secial value should be explictly evaluated in all central govemment procurement,
where the requirements are related and proportionate to the subject-matter of the contract,
rather than just 'considered” as currently required under the Public Services (Social Value) Act
2012, Unnecessary burdens should not be placed on commercial teams or suppliers.

- Sets out 5 social themes, and 8 associated outcomes 2 o scopm g st

e Familiarise themselves with the social vaiue model 5t Annex A, including the menu
of priority policy themes and outcomes that can be applied in new procurements.

- Standardized framework for measuring and managing social e Lo et e

Caollege.

Va I u e 4. Further detaled guidance on applying the model will be published on GOV.UK.
° Procurements related to construction, capital investment and infrastructure projects above

£10m should use the priority themes and cutcomes in applying the Balanced Scorecard for
Growth (PPN 09/16) and the guidance on this will be updated.

Dissemination and Scope

5 This Procurement Policy Note (PPN} applies to procurements covered by the Public
Contracts Regulations 2015, and spplies to al Central Govemment Departments. their
Executive Agencies and Non Departmental Public Bodies. Together these are referred o in
this PPN as 'In-Scope Organisations’. Please circulate this PPN within your organisation,

- Evaluation of the social value aspect of bids should be v

6. This PPN s effective from the date of publication. The social value model should be

qualitative :ijdw::dmmmmmm!hnuaymzm

7. Whilst the overarching objective for the G 's O 7 will remain
achieving the best commercial outcome, it is nght that the Govemment apples its




Social Value — PPN 06/20 themes and outcomes

ctionsustainability \&

acewng o bast comnaral adcore, & & RGN et Bo Covemment sppkes 1

Themes Policy outcomes
Theme 1 COVID-19 recovery Help local communities to manage and recover
from the impact of COVID-19
Theme 2 Tackling economic inequality Create new businesses, new jobs and new skills
Increase supply chain resilience and capacity
Theme 3 Fighting climate change Effective stewardship of the environment
Theme 4 Equal opportunity Reduce the disability employment gap
Tackle workforce inequality
Theme 5 Wellbeing improve health and wellbeing
Improve community cohesion
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How social value is generated:
5 key impact areas

Employment (e.g. health and wellbeing activities,
volunteering)

Training and Skills (e.g. Upskilling employees,
apprenticeships)

Supplier Diversity / Inclusive Procurement (e.g.
local supply, ethical business governance)

The Environment (e.g. air quality, green space
access, biodiversity)

Communities (e.g. give to charities, address low
skills)

SUPPLY CHAIN SUSTAINABILITY

SCHQL

January 2020

Social.value in the
built'environment

Industry update

supplychainschool.co.uk

25


https://learn.supplychainschool.co.uk/pluginfile.php/96806/mod_resource/content/6/SV Briefing.pdf

What does 'local' mean in the context of
social value?

0 O
Within a Within the Anywhere in Whatever
singular UK the world the client

local says it
authority means
ared
00:07
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: : |
Workshop — in your groups.. Cameras and mics on!

* Introduce yourself to others in your breakout
group — name, company and role

1. Choose 1 or 2 of the following impact
areas: Employment, Training and Skills,
Supplier Diversity/ Inclusive
Procurement, the Environment,
Communities

2.  What activities could you do to generate
social value (consider both at project and
organisational level) in this impact area?

3. What are the key challenges / barriers in
relation to generating social value?

Nominate someone from your group to feedback to the
wider group at the end

25




Social Value —impact areas consusainabiiy S

How School Partners contribute social value through employment

Training and Skills - O
mployee payroll giving

S u p pl ie r D ive rs |ty Living Wage Foundation Living Wage
. Employing people from ‘target’ groups

/ InC|u5|Ve Job creation
Procurement Fair labour conditions

Supporting vulnerable / disadvantaged groups into work
eq e Managing risk of modern slavery
Communities

Careers guidance in schools/ colleges

Staff volunteering
Workplace equality, diversity, fairness, inclusion and respect

5. Environment

Employee health & wellbeing
0

=S

20% 40% 60% 80% 100%

% School Partners that contribute social value this way

‘Other’: Increase representation of women within the organisation, Development of employees over
and above ‘business as usual’. Mentoring. Reverse mentoring. Payment of Living Wage through the
supply chain. Stimulate the employment market - attract individuals to parts of the business it's
been historically difficult to recruit to. Employ locally. Host job fairs in communities. Host workshops
and share knowledge to promote fairness, inclusion and respect. Promote health and wellbeing at
head-office and project locations. Free employee assistance programme.




Social Value —impact areas sctonsusainabity S

1. Employment How School Partners contribute social value through training

2. Training and Skills and skills

Other

3. Supplier Diversity

/ I n CI usive Science, technology, engineering & maths activity in
P rocureme nt schools / colleges

Upskilling job-seekers

Waork experience

Communities
Apprenticeships

5. Environment

Upskilling employees

0% 20% 40% 60% 80% 100%

% School Partners that contribute social value this way

‘Other’: Use the CITB levy to upskill employees. Graduate training schemes. Sponsoring students.
Helping schools with pupil reading. Work with homeless charities providing work experience,

training and up-skilling. Offer training and up-skilling (as well as job opportunities) to under-
represented groups.




Social Value —impact areas sctonsusainabity S

1. Employment How School Partners contribute social value through

2. Training and Skills supplier diversity / inclusive procurement

‘Local’ supply and sub-contractors

3. Supplier Diversity Other .
/ InCI usive Developing markets to be ‘supply ready’ I
PrOCU rement Trade with social enterprises I
o Ethical business governance I
Communities Trade with small medium enterprises I — S
5. EnVirOn ment Prompt & fair payment to supply chain I
|
|

Ethical / responsible sourcing

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

% School Partners that contribute social value this way

‘Other’: Supply chain brokerage support. Contractor guarantee scheme (which gives users assurance on the labourers
they employ).Fair Tax member (improves revenue to UK Treasury). Consideration of where components come from and
whether they are ethically sourced. Strategy for outreaching to, and engaging with, social enterprise. Local spend.
Prompt payment (helps all but especially SMEs in the supply chain).




SOCi a I Va I u e - i m pa Ct a rea S actionsustainability \Q\

1. Employment How School Partners contribute social value to communities

2 . Tra i N i ng an d S ki | IS Promote diversity of building uses and teg:}:v:

Provide comfortable and affordable homes

3 . Su ppl ier Dive rSity Address loneliness & social isolation

Preserve local identity and distinctive character

/ I nC| USive Address crime and community safety

Facilitate healthy transport options

Procu rement Promote social networks
Address poverty

Promote building user health & wellbeing

Promote resident health & wellbeing

Promote inclusive design and greater physical connectivity

. Improve activities for the community

5 . E NVI ro M e nt Promote community health & wellbeing
Address low skills

Promote better educational attainment

Promote social mobility

Improve accessibility of buildings, infrastructure and assets

Improve facilities for the community

Manage noise

Consult with communities

Manage risk of disruption

Involve communities

Give to charities

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
% School Partners that contribute social value this way



SOCi a I Va I u e - i m pa Ct a rea S actionsustainability \Q\

1. Employment How School Partners contribute social value through the environment

2. Training and Skills
Improve access to / amenity of ocean, river and water related (blue) spaces

3. Supplier Diversity

/ Inclusive e
P rocureme nt Manage / improve water quality
4. Commun |t | es Improve access to / amenity of public green space

Use or generate renewable / clean energy

Manage / improve air quality

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

% School Partners that contribute social value this way

‘Other’: Circular economy. Waste reduction. Diversion of waste from landfill. Use of recycled materials rather than virgin. Reusable
packaging. Removal of single use plastic. Carbon and emissions reduction. Pollution prevention training to operatives. Transport
mManagement to minimise disruption. Plan deliveries to minimise emissions. Use electric vehicles in commercial fleet. Retro fit plant.
Monitor resource (paper, water and fuel) usage. Reduce building energy use. Install renewables (e.g. solar PIPVs and bus shelters).
Electricity from renewable sources. Biodiversity enhancements. Biodiverse planting. Use lifecycle costing approaches.




How to manage social value sctionsustainabily

4/ REVIEW 1/ PLAN

2/ DO
3/ MEASURE



How to measure

Inputs ]

a

e 100
volunteer
hours
provided to
young
people for
career and
interview
support

e Community
investment

Outputs

-

o

e 40 young

~

people
experiencing
career and
interview
support

J

Outcomes l

a

\_

e Change to
levels of
confidence
of individual
young
people — this
could be
measured via
a survey.

~

e Change to
educational
and career
paths of
young
people

Who does what to who? How?

Who benefits?

> YKY
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4/ REVIEW 1/ PLAN
OUTPUTS
ACTIVITIES
2/ DO
3/ MEASURE AND INPUT

QUTCOMES
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% of directly employed people paid relevant Living Wage Foundation Living Wage
% of workers on fixed hour, PAYE contracts

Figure 10: Verifled benchmarks, marks and indices used by Supply Chain Sustainability Mumber of people moving from unemployment into part time and full time employment
School Partners Rate of employee turnover

% of people that are (1) women (2) identify as Black, Asian or minority ethnic (a)
throughout workforce (b) in management positions (c) who are Directors and/or on Board

% of workers declaring a disability or impairment

Gender pay gap

A LBG Ethical

,;_:_-E.-#_-;:.-.nu Trading Training and skills

CTMEENEHIP
bigis Initiative &, Mumber of people completing accredited training

FTSE4Good Jones W Number of people completing non-accredited training
s ':{:..‘}‘ MNumber of tices that are (1) on ‘traditional’ ticeships (2) existi [
Index : . umber of apprentices that are (1) on ‘traditional’ apprenticeships (2) existing employees
Stonewall {}p'#"- o, G RESE being upskilled

INCDP warkpiace S s T ———T——
e S Equality \ J Supplier diversity / inclusive procurement
index @ ﬁ?‘. £ spend with small medium enterprises (SMEs)

Workplace [ & o

Disclosure o e e % of total spend that is with small medium enterprizes (SMEs)
e -

iinitiative Fair Tax ey
w! £ spend with social enterprises

ecovais

£ donations to charities and community groups

£ value of (1) goods (2) in-kind donations and (3) volunteer time provided to charities and
community groups

% of complaints closed off, and with no further action required, within 28 days of
complaint




How to measure
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Plan (objective)

¢ To inspire and
upskill people by
creating high
quality
apprenticeships

¢ To help address the
sector skills gap

Targets and indicators

* % of total hours
worked on project

that are worked by
apprentices

¢ 1 apprentice start
per £3 million of
contract spend

e Number of
apprentices on site

* Total number of
hours worked

* Number of hours
worked by
apprentices

* Number of
apprentice starts

* Number of
apprentice
completions

* Number of
apprentice non-
completions

* Number of
apprentices
completing and
moving into
permanent
employment

¢ £ contract spend




Social Value — measurement scionsstinabity

Impact metric
(net inputs, outputs or outcomes)

X

£ “Monetised value”

= Monetised social value



Social Value — measurement orsustainabily

A Common Social Impact Framework

for Rail Social impacts
X

SUSTAINABILITY Monetised values
; h UK Social Value -
OI Bank calculator 4.0

Social value

LM3

online

Community Benefits Measurement Tool
for Construction & Infrastructure v8.0

Version B- 20/09/2017




Social Value — strategy and management = cossanbins

1/ PLAN

2/ DO
3/ MEASURE
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The difference we are making || e ot oy

Over 2,200¢
7 0
T -
46,400 ‘ 8.5_,,",’,, iy :t 166, 6
 ZRre—— s £ f &
6.9% 81%
WILLMOTT DIXON 4,654 32,000
oo | BT - 54 bwd
Metworkﬂarl .
& TITL

v f,’;g;, q]'-.:'l 29 £210, 499 A £105,469 ¥

[ L
e e T = ) 'I

Reporting our 2019 social value achievements

“Thes actity hat provasded bope . g T “We v dalighted to hase been working o
InpF AbONS and 1AM awanes ot AU acadermy o givong mb-: i portnersivp with Willmott Suon since 2010
emplayens e carmnitied Lo heiging vl charce 1t natly i changing Ko a ll.. § Our coliaboration s helped to save precious
Lpporting thes Ssadvataged grou returm 0 Besliching Livies Acadermy | .-'-..ml st .r..|;,..r..4..v.. - reacesrons aeet change thees. ©
* Mumbar Procn partiopent g : e achard Matwrwd. Community Woed Recytling
“Without what ! fearnt at college. 198% o o “_ the impact it's geing to have on young
my work experience and what | : o“. 76 /O people’s lves is mmense *
. know about the ndustry, | don't increase
www.willmottdixon.co.uk Ea - think 'd have got this job.. ‘ ‘ John, Satvation Army Housing

Participant of Construction Pl : . ! “y Assacintion

Al figares arn For Wilimatt Dvson



Allin this together
Responding to each family
member’s emergency need

Mother: Losther jobasaretall
! shopmanager, completed Health
! Training and got ajob in the NHS.
I
|

(") Baby:Babyfood and other

| essentials provided tofamilies via 0
: the Save the Children Fund grant.
I
I

(") Toddiers and parents: Ableto
come outofthe house and safely
use new outdoor play eguipment
atanearby play area improved
through funding from the London

Marathon Community Trust Fund. O {0 “\{‘\
! Q’) %

| I oy,
() Teen-aged youngperson: O oy 6 \I‘; ";h ‘J 5 =
T Benefited from Health o | | & \‘; a8
| Spotand supported by \ loO* \“‘: L '\[7/
| youthworker at Spotight. \ / 44444 | | | | e NS

Social Value generated by CaN Work 20-21

/:,;f Employment / 2 Health &
b@ﬂ | &Training \ {::I Wellbeing
— 7 £29M L £3.2M

'ﬁ, We Do Thmgs

- Differently 20-21 é}#

, Resilience in the {i%
o time of Cowd

CJ

i) -
.-

'\/E%I Yéué rI:IService @@

Volunteering
£656K

actionsustainability \Q\

™y Father: Losthis job as a Chef ina hotel,

volunteered at our food bank, cooked hot
meals for distribution during lockdown, later
got a jobata vaccination centre.

Primary school child: Home-schooling
using computer device provided
through the Connecting Communities/
Power Up Digital Inclusion programmes

Person with disabllity: Was ableto
access essential services online after
receiving acomputer device and
basicdigital skills training provided by
our Digital Champions.

Elderly grandparents: Overcame
isolation with help from our befrienders
and benefitedfrom Digital Inclusion
programime, got acomputer device and
trained touse Zoom to communicate
with families abroad.

(2 Dgraincus
[ gital Inclusion

£2M

we Do Things Differendy 20-2% Resfence inthe timeof Cowd




www.supplychainschool.co.uk - social value

|[FOSTON'HALL t ‘

{» ~.$

Supporting local people to Get into
Construction

January 2020

Social value inthe
built'environment

Industry update

TRAINING AND SKILLS, WASTE
AND RESOURCE EFFICIENCY

HMP Foston Hall
streetlamp project
DOCUMENT / PRESENTATION

Learn how a project to

decommission 14,000 streetlamps
delivered £34,262 of social value

L E o Wellbeing In The
Reading from the Start - VINCI social BUﬂt Fnvironment

value



http://www.supplychainschool.co.uk/
https://learn.supplychainschool.co.uk/pluginfile.php/96806/mod_resource/content/6/SV Briefing.pdf
https://www.supplychainschool.co.uk/wp-content/uploads/2021/05/WSIG-Report_210512.pdf
https://learn.supplychainschool.co.uk/local/tlactionplans/resource_intro.php?id=3555&modtype=resource
https://learn.supplychainschool.co.uk/local/tlactionplans/resource_intro.php?id=1235&modtype=resource
https://learn.supplychainschool.co.uk/local/tlactionplans/resource_intro.php?id=1230&modtype=resource

www.supplychainschool.co.uk - social value

s

Social Value | &
and Design |

of the Built %8
Environment

e, = - -,
= ¥ ...

WELLBEING

tS}?CIBal _\{'?JEue & DeSlgntOf UKGBC Framework for
€ bullt tnvironmen Defining Social Value
DOCUMENT / PRESENTATION WEB LINK

Hewssociakand community A framework for defining and

sustainability can be achieved delivering social value on built

through creative design environment projects

m @ 60 minutes Intermediate @ 45 minutes


http://www.supplychainschool.co.uk/
https://learn.supplychainschool.co.uk/local/tlactionplans/resource_intro.php?id=5931&modtype=url
https://learn.supplychainschool.co.uk/local/tlactionplans/resource_intro.php?id=2355&modtype=url

Learning pathways

Social Value: What is it and Why is it
Important?

m Social Value: Defining and Delivering

Learning
pathway -

Social value:
defining and
delivering

COMMUNITY, EMPLOYMENT

Social Value: Part 2

E-LEARNING MODULE

INTERMEDIATE | REQUIRED © 20 mins

COMMUNITY, EMPLOYMENT

Trends in Social Value Deliverables: Webinar Recording

VIDEO

COMMUNITY, EMPLOYMENT, TRAINING AND SKILLS

Social Value in the Built Environment: Webinar Recording

VIDEO

BEGINNER © 90 mins

COMMUNITY

Supporting local people to Get into Construction

DOCUMENT / PRESENTATION

I,]:a,__ vl :.I.~_4. 1 1~,1.l © 10 mins

COMMUNITY, TRAINING AND SKILLS

Reading from the Start - VINCI social value

DOCUMENT / PRESENTATION



People Matter Charter - the workforce
strateqgy for the built environment

Fairness, Inclusion & Respect
Evidence the implementation of Fairmess,
Inclusion & Respect (EDI) objectives and
practices that go beyond the Equality Act
2010 in order to deliver Increased employee
satisfaction and an improvement in
workplace behaviour.

QJC

Wellbeing

Evidence the implementation of physical,
mental and social wellbeing objectives
and practices designed to support a
healthy, resilient and independent
workforce culture.

Employment

Evidence a plan towards paying the real
living wage as defined by the Living Wage
Foundation.

Human Rights

Evidence materials supply chain due
diligence processes that ensures that basic
human rights are being protected

Wages

Demonstrate that all payment
mechanisms in place for employment
comply with the legislation, Evidence that
all directly employed or through our the
supply chain are not subjected to hidden
payments, have access to all benefits and
are aware of their entitlements.

Training & skills

Evidence an employment, skills and
training strategy with a monitored
implementation plan.

Modern Slavery

Evidence processes are in operation and
monitored to ensure that the organisation
has the capacity & resilience to identify and
report issues of labour exploitation.

Right to Work

Evidence that the organisation is
complying with the legal requirement to
ensure that all the permanent or
temporary labour in your organisation
have the right to work in this country.



https://learn.supplychainschool.co.uk/local/tlactionplans/learningpath.php?id=541
https://www.supplychainschool.co.uk/partners/groups/labour-group/people-matter-charter/
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| 1PN S o wrd 1
P i ) 4 : ~ i~-.x H
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Learning objectives G e T = 3
'\,\;\ ‘l e e . a " e

X 5 v
Lt il ; ?:‘ ol w-\‘ s by
* T b 1. 5ok ~
2 3 »,,!';- sre e P

Understand why social value matters

- Be able to explain what ‘social value’ means

o AR YR P SR TN i T R

- Have a structure for how to manage your
social impacts

- Understand more about measuring and
reporting social impacts and value
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Go to www.menti.com and use the code 3501 2434

\What support would you like from
the School to help you with social
value?

DPrace Q +~ chmu immma
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Feedback please!

actionsustainability O\
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mailto:Alfred@actionsustainability.com

