M Mentimeter

What is your expectation from today's workshop?
? responses

Have insights and recommendations on how to How to strengthen the implementation of To understand how to properly integrate social
embed social value into procurement social values in projects value into our procurement to get the most
practices/process value

Not sure
understanding of how the supply chain can be understand the role and the purpose of it in
supported to maximise SV creation and how the supply chain collaboration

they can support our ambitions
| expect to have a full understanding of social

value and the methods of embedding this

actively into a workplace and procedures Improved understanding of social value in
Improved knowledge about how to implement respect of Procurement
and manage socidl values within our supply
chain and what | need to see from our
suppliers.
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M Mentimeter

Where is your organisation at in terms of
understanding Social Value

VA

1

- O 0
New to We've a We've We're We're We're just
the game social started reporting sharing working
value collecting data best on client
policy and data publicly practices requests

strategy



M Mentimeter

What are the first three words that come to mind when you think of Social Value?
32 responses

investor and shareholder

community involvement

P +
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> o 9§ cooperation environment

Y @ 3 team

2 57 = " future generation @ sharing
= O positive O

2> communities benchmarking

collaboration t community benefit better living

people ecommunity investment

transformative

value

equal opportunities



M Mentimeter

What are the terms your organisation uses to
define positive impact?

Sustainability

2nd

Social Value/Social Impact

ard

Community Benefits

Lth CSR (Corporate Social
Responsibility)

Sustainable Procurement/

Sustainable Supply Chain

ESG

sth

UN SDGs (Sustainable
7th Development Goals)
8th Triple Bottom Line
Oth Others



Is there a legal definition for Social
Value?

M Mentimeter



M Mentimeter

Rank the top 3 reasons as to why your
organisation is interested in Social Value?

Public requirements

1st

2nd To improve relationships with
communities we work in

ard To drive innovation

4th Investor / shareholder expectations
S5th Legacy

6th To manage reputation

Tth Local authority expectations

Business basis/model

8th

@th Risk management

To attract and retain staff

10th
11th I Other
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Thank YOU!



How many themes are there in PPN
06/20 ?

M Mentimeter



M Mentimeter

Social Value is all about doing what is right OR is it
more about doing more and bringing additional
benefits to what we are doing?

Option 2

Option 1




M Mentimeter

How to define Social Value for a

project?

By By asking your All of the
understanding client what understanding above
what is Social they mean by ther

L T . - 10 ', .
vdiue 1Tor you SOCIAdl Vdlue



M Mentimeter

What does ‘local' mean in the context of
Social Value?

9
1
0 0o
Within a Within the Anywhere Whatever
singular UK in the the client
local world says it
authority means

dred
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M Mentimeter

What do you usually measure in Social
Value




M Mentimeter

What support you require to implement
Social Value in your organisation/projects?

Bid responses Measurement
& Reporting
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M Mentimeter

What is the key takeaway/s from today's workshop?
9 responses

to align priority areas with what we can best deliver Look at impact and what we have gor out of social Greater attention to understanding Client
based on our industry value. Communicate this to add value and buy in requirements with Social Value and asking the question
if not obvious.

Emphasise reporting and keeping track of all impact new ideas, but also a realization that large part of it

efforts we already doing | now understand the importance of inclusion of social
vdlue in a company. It has changed the way | will
approach documenting our events to ensure that we
are creating impact with bids and community

Respect,trust,equality with no discrimination, help and cohesive and securely intertwined planning

gratitude

Prioritise what is important for our organisation and
how this impacts the typical locations we regularly work
in.



